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Reflection 7
Name
Institution of Affiliation










Response to C
A market is a place where people are able to exchange goods and service at a price. The prices of the commodities are determined by the dynamics of the market players which include basically the buyers and the sellers. There are cases where other agencies such as the government may play a critical role in the determination of the dynamics of the market in terms of prices (Bowie, 2017). This is normally done through the use of tax imposing to achieve a certain goal which may be the policy of the government. In addition, the market players are also in a position to alter the market to suit what they want. The buyers, for example, may decide not to buy a particular product in order to make the prices drop and force the sellers to actually sell at a particular price. On the other hand, the sellers may come together and ensure that a certain product is eliminated from the market by various decisions (Barry, 2016). Some of the decisions aimed at eliminating a particular product from the market would include selling an alternative product at a cheaper price to attract customers into buying it and not the other product. This will force the market player to move out of the market since their product will not be bought. This shows that the market players are responsible for creating the market dynamics through the decisions made. It is therefore important to make ethically acceptable decisions that would ensure fairness to all the players. As long as the decision made is not selective or biased, then the market remains very competitive for all the players.
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